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• A strategic brand that unifies and consolidate marketing 
efforts of TFCAs. It was launched in May 2008 and aims 
at becoming an authentically Southern African brand 
where the region is united through a passion for nature, 
culture and community.

• Developed through an extensive consultative process 
and has been endorsed by 9 Southern African countries 
of Angola, Botswana, Lesotho, Mozambique, Namibia, 
South Africa, Swaziland, Zambia and Zimbabwe. 

• The brand will form the basis for awareness raising 
campaigns and joint marketing of TFCAs straddling the 
SADC region. 

WHAT IS BOUNDLESS 
SOUTHERN AFRICA 



• The motivation for initiating the process of consolidating 
the transfrontier conservation initiatives in the SADC 
region was based on the realization that it is expensive 
to embark on marketing and investment promotions for 
each and every TFCA separately. 

• In 2005 tourism Ministers of 9 SADC countries endorsed 
a TFCA strategy for 2010 and beyond.

• The main objective of the strategy is to increase the 
tourism potential of Southern Africa by consolidating the 
marketing, infrastructure development and investment 
promotion efforts of existing transfrontier initiatives. 

WHY BOUNDLESS 
SOUTHERN AFRICA 



• It is capitalizing on the opportunities presented by the 
2010 Soccer World Cup to the tourism industry, in terms 
of increased tourist arrivals as well as increased media 
focus, to brand and market the region as favorable 
tourist destination and to address the key tourism 
challenges to deliver the experience

• The strategy is focusing on seven TFCAs including       
/Ai /Ais-Richtesveld, Kgalagadi, Limpopo-Shashe, Great 
Limpopo, Lubombo, Maloti-Drakensberg and Kavango-
Zambezi. 

• South Africa was given a mandate to coordinate the 
implementation of the strategy.

WHY BOUNDLESS 
SOUTHERN AFRICA 



• Boundless Southern Africa Brand.

• The interagency framework for joint implementation of 
the brand among participating countries and provinces 

• A portfolio on 51 packaged investment opportunities in 
TFCAs.

• The investment promotion forum 

• Boundless expedition planned for 2009 

• Marketing DVD providing a visual exploration of the 
seven TFCAs.

MILESTONES   



THANK YOU


